URBAN LEAGUE NOW - Experience & Expo
Create. Cultivate. Change.

2020 National Urban League Conference
George R. Brown Convention Center

Houston, TX - August 5 - 8, 2020 Expo / Career Fair Agreement

We hereby agree to abide by the rules and regulations of the National Urban League Conference as set forth in this agreement, all of which are made a part thereof, and request the following exhibit space for our own use.

EXPO AND CAREER FAIR BOOTH PRICING EXPO AND CAREER FAIR BOOTH INFORMATION
s | Boothsie | v ite, | Relrie | et - o
PREVIOUS EXHIBITORS For Additional Booth Sizes / Pricing: Contact conferencesales@nul.org
1 10X 10 | $4,050 $4,250 $4,425 5%, Discount L . i , )
Exhibit Fees include: Pipe and drape, 6 ft. table, 2 chairs, booth sign,
2 10 X 20 $8,100 $8,500 $8,850 GOVERNMENT / waste-basket, 2 complimentary registrations*, 2 Exhibit badges.
3 10X30 | $12,150 | $12,750 | $13,275 NON-PROFIT EXHIBITORS Booth Location: NUL reserves the right to assign booth space in order
10% Discount to avoid conflict of displays or products.
4 20X 20 | $16,200 $17,000 $17,700
EXPO HOURS - Times are subject to change CAREER FAIR HOURS - Times are subject to change
e Thursday August 6, 2020 11:00 a.m. - 7:00 p.m.
e Friday August 7, 2020 11:00 a.m. - 5:00 p.m. e Thursday August 6, 2020 11:00 a.m. - 7:00 p.m.
e Saturday August 8, 2020 10:30 a.m. - 5:00 p.m. e Friday August 7, 2020 11:00 a.m. - 5:00 p.m.

m Back to School Community & Family Day

EXPO BOOTH COST CAREER FAIR BOOTH COST
# of Booths: Booth Size: $ # of Booths: Booth Size: $
Booth Location [ General Area [ Private Interview Booth (10" x 10') — $595 $
(Check one): . .
[[1Wellness Space [ Job Postings — $595 Per 3 Job Postings $
[TechConnect 1 Virtual Career Fair — $995 $
[ Travel & Leisure Lounge ) )
] Social Media Package — $5,000 $
[Live, Love, & Learn Lounge
0 NEW Hot Job Highlight - $2,500 $
We prefer not to be located near (Directly across from or We prefer not to be located near (Directly across from or
within two booths if in the same row; give company name, not type): within two booths if in the same row; give company name, not type):
CAREER FAIR SUB TOTAL $
EXPO SUB TOTAL | $
If you purchase BOTH an Expo booth and a Career Fair booth, DEDUCT $250 $250 DEDUCTION | $
| GRAND TOTAL | $
SPACE CONFIRMATION, EXHIBITOR SERVICE MANUAL AND REGISTRATION MATERIAL SHOULD BE SENT TO:
Expo Booth Contact Career Fair Booth Contact
Name / Title Name / Title
Company Company
Street Address Street Address
City / State / Zip City / State / Zip
Telephone Cell Telephone Cell
e-mail e-mail
PAYMENT & CANCELLATION: PLEASE
Exhibitor agrees to pay amount owed by July 15, 2020. Booth cancellations must be submitted in writing via e-mail, fax or U.S. mail. SIGN
Refund assessment: Up to May 31 - Full Refund; June 1 to July 15 - 25%; After July 15 - 100% NO REFUNDS. HERE
Name Signature (Required) .

PAYMENT OPTIONS:
[J Check, Money Order or Government Purchase Order enclosed payable to National Urban League [J Please send me an invoice

[ AMEX  [J VISA [] MASTERCARD  [] DISCOVER DDD‘:’ D‘:’DD DD‘:’D D‘:’D‘:’ Expiration Date

Name of Cardholder (print) Signature (Required for Credit Card Transactions)

Name of Exhibiting Company / Organization / Agency

Street Address

City / State / Zip e-mail
Telephone Cell Fax
Exhibit Contact Name / Title Date

REGISTRATION: Exhibitor will receive 2 complimentary registrations and Exhibit Only badges per 10 x 10 booth. Additional Exhibit Only badge fee: $20 each.

# of booths X2= complimentary registrations. # of booths x2= exhibit only badges.

* Registration includes: A conference badge for full access to Exhibit Hall floor (Expo, Career Fair, Sessions, Welcome Reception, NUL and Sponsorship giveaways).

RETURN BY FAX | EXPO CONTACT - MICHAEL THOMPSON | CAREER FAIR CONTACT - WANDA JACKSON | NATIONAL URBAN LEAGUE
Vice President, Event Marketing Senior Vice President & Chief Talent Officer 80 Pine Street
to 212-558-5468 212-558-5400 New York, NY 10005
866-235-6853 conferencesales@nul.org wijackson@nul.org www.nul.org




National Urban League’s Exhibit Space Contract

CONDITIONS AND RULES These exposition rules are part of the
contract between the exhibitor and show management. Show management
shall have the authority to interpret and enforce these rules. All matters not
covered by these rules are subject to the decision of show management. All
decisions so made shall be as binding on all parties as the original rules. The
exhibitor or its representative is responsible for familiarizing itself with all
rules and regulations. The exhibitor or its representative who fails to
observe these terms and conditions may be excluded from the exposition
without refund.

LIABILITY Each exhibitor has the responsibility of safeguarding its own
exhibit materials or goods from the time they are placed in the exhibit
space until they are removed. The exhibitor agrees to make no claim
against The National Urban League (NUL) or any of its sponsoring
organizations, agents, or employees on account of loss occasioned: by fire,
accident, theft, storm or damage due to exhibitors negligence; any injury
to the exhibitor or exhibitor's employees; or damage of any other nature or
character, including any damage to the exhibitors business as a result of the
exhibit, or as a result of its installation or removal or for failure to hold the
exhibition as scheduled.

INSURANCE The exhibitor is required to have the appropriate amount of
insurance coverage for the duration of the event, including move in, move
out and transportation to and from the exhibit hall. The exhibitor will, at its
sole cost and expense, procure and maintain through the term of this
contract, comprehensive general liability insurance against claims for bodily
injury or death and property damage and loss occurring in or upon, or
resulting from, arising out of or related to the premises leased by NUL. Such
insurance shall include contractual liability and product liability coverage in
commercially reasonable amounts to cover the Exhibitor and NUL's exposure
to loss. Such insurance shall name NUL and the facility therein as an
additional insured (with no limitations). Exhibitor's Workers Compensation
and Occupational Disease insurance shall be in full compliance with all
federal and state laws, covering all of exhibitor's employees engaged in the
performance of any work for exhibitor.

Certificates of said insurance shall be provided to show management by
the exhibitor before the opening of the show. Failure to provide an
insurance certificate does not relieve the exhibitor from its insurance
obligation. The exhibitor shall be solely liable for all claims, liabilities,
actions, costs, damages, and expenses arising out of or relating to the
custody, possession, operation maintenance, or control of said leased
space of exhibit, for negligence or any other liability relating thereto and
said exhibitor does hereby indemnify and hold harmless NUL, its agents
employees and sponsoring organizations against any and all such claims
as may be asserted against it.

CANCELLATION AND REDUCTION OF BOOTH SIZE The exhibitor
recognizes NUL will sustain losses in the event the exhibitor fails to
provide timely notice of cancellation (by certified mail). The exhibitor
agrees upon the following cancellation assessment schedule as considered
liquidation damage.

Assessment
BOOTH CANCELLATION (% total Rental Fee)
Up to May 31, 2020 Full Refund

June 1, 2020 - July 15, 2020 25%
After July 15, 2020 100% (No Refund)

Any amounts left unpaid after thirty (30) days from receipt of the invoice may be
subject to a service charge of 18% annually compounded on a daily basis. Should
a collections agency and/or legal assistance be used by NUL for collection of
payments past due, those charges will be the responsibility of Exhibitor.

ASSIGNMENT OF SPACE NUL reserves the right to locate and or
relocate any exhibit, at its own discretion, in the best interests of the
exposition. Exhibitor will bring no claim against NUL, whatsoever, regarding
its or any other Exhibitor’s location.

COMPLIANCE Exhibitor agrees to comply with all federal, state, and
local laws and ordinances applicable to the space leased and also with
such rules and regulations as deemed necessary by the exposition facility
and/or show management.

AMERICANS WITH DISABILITIES ACT (ADA) Exhibitors must be in
full compliance with the Americans and Disabilities Act.

SUBLETTING SPACE No exhibitor shall assign, sublet, or apportion the
whole or part of its allotted space or distribute literature for other
products or services not manufactured or exclusively distributed by the
contracted Exhibitor.

PAYMENT If payment is not received within the prescribed time limit, the
contract is voidable at the option of show management, and the space will

be reassigned. Based on this contract, 100% of exhibit space rental fees are
due no later than July 15, 2020. Contracts submitted after July 15, 2020
must include full payment. Any amounts left unpaid after thirty (30) days
from receipt of the invoice may be subject to a service charge of 18%
annually compounded on a daily basis. Should a collection agency and/or
legal assistance be used by NUL for collection of payments past due, those
charges will be the responsibility of Exhibitor.

UNIONS The exhibitor hereby agrees to abide by all agreements made
among any unions or other labor groups with jurisdiction at the exposition
and show management or its agents and the exposition facility.

FOOD, CANDY, BEVERAGES No full size portions of food, snacks,
candy or beverages of any kind may be distributed from the booth.
Only the official caterer, in show management-designated areas,
may distribute food and beverages within the convention complex.
Sampling is permitted but must follow the rules of the George R. Brown
Convention Center exclusive caterer.

USE OF OTHER NAMES, PRODUCTS Within its exhibitor space, the
exhibitor may not display or advertise equipment, products, or services
bearing the name or logo of any company, dealer, or distributor other than
that of the exhibitor.

The exhibitor is permitted to promote the dealers and distributors of its
manufactured products in signage, display material, literature, etc. as long
as such promotion conforms to the display rules and regulations.

MARKETING ACTIVITIES OUTSIDE EXHIBIT SPACE The exhibitor
may not extend its marketing activities in any way or at any height level
beyond the three-dimensional boundaries of its exhibit space. Displays of
any kind, including products, advertising, promotional signs, literature
novelties, personal interaction, etc. will not be permitted in other exhibit
spaces or public areas such as aisles, entranceways, lounges, approaches,
corridors, meeting rooms, or to other areas of the exposition hall or
surrounding areas of hotel properties, including parking lots and other
outdoor spaces or in hospitality rooms.

SOLICITATION All interviews, demonstrations, solicitations, and other
activities must be conducted so as to not infringe on the rights of other
exhibitors or offend visitors to the exposition. Exhibitor shall confine all
such activities to within its exhibit space and not in the aisles.

NONOFFICIAL CONTRACTORS The exhibitor shall neither contract for
nor use any services in connection with its exhibit space at the exposition
without prior approval of show management. At least 60 days prior to the
opening dates of the exposition, the exhibitor shall supply in writing to
show management the names of any persons or organizations (other than
those designated as official contractors by show management) whom the
exhibitor proposes to perform any services at the exposition. Show
management will promptly notify exhibitor of its approval or rejection of
such selections.

Nonofficial contracts must abide by all rules of the exposition for exhibitors
and nonofficial contractors.

NOISE Representatives operating sound equipment, radios, loudspeakers,
or any noise-creating devices shall do so only at a level that will not
interfere with other exhibitors and/or attendees. Show management
reserves the right to restrict exhibits because of noise, method of operation,
creation of safety hazards, or any other reason that will interfere with the
best interest of the exposition as a whole.

EXHIBITOR SERVICE MANUAL A complete exhibitor service manual
covering services and prices for shipping, warehousing, setting up and
dismantling and move-in and move-out days will be sent to each exhibitor.
Any additional rules and regulations will be furnished to each exhibitor by
show management before the show.

BALLOONS No balloons of any size or type will be permitted for display
purposes or giveaways in the exhibit space.

NO SUITCASING POLICY Please note that while all conference
registrants are invited to the exposition, any attendee or exhibitor who is
observed to be soliciting business in session rooms, public spaces, aisles of
the exhibit hall or in another company’s booth will be asked to leave
immediately. Additional penalties may be applied.

PERFORMANCE LICENSES Exhibitor will be solely responsible for
obtaining any necessary licenses for permission to perform, broadcast,
transmit or display any copyrighted works (including without limitation,
music, audio or video recording, art, etc.) which Exhibitor may use or
request to be used at the Convention Center.

USE OF NUL'S LOGO Exhibitors are prohibited from using the NUL logo
without prior written approval by NUL.



